
PRESS RELEASE 

MHRA concerned about the continuous drop in Tourists 
The negative figures for the month of June 2006 published by National Office of Statistics this morning are once again of concern to the Malta Hotels and Restaurants Association.   The results for the first six months of this year are showing a decrease of 4.3 per cent over last years figure and a drop of 2.8 per cent in bed nights spent in hotel accommodation.  

Apart from the month of February and April, tourist inbound figures for all other months were in the negative and from preliminary forecast available to the Association, July is down, and  this negative trend is also visible in the coming peak months.  The continuous drop in Malta’s traditional UK market is of concern and every effort must be done by the authorities to reverse the situation.  The drop for June from UK reached this year an all time high of 16.3 per cent and it is 4.3 per cent year todate.  
The distribution of inbound traffic in hotels by category for the period Jan-June seems to be prevailing well with the five star properties registering a 10 per cent increase, while the 4 star hotels are just under 1 per cent below same period last year.  However the three star category seems to be suffering the most with a total drop of 19.85 per cent over last year.   On the other hand the two star properties registered an increase from a total of 5,236 to 8,125 inbound tourists, a 52.55per cent increase. 

As regards locality, St Julian’s and Mellieha were the most favourite areas chosen by inbound tourists, for Jan-Jun period,  while Marsascala, St Paul’s Bay, Sliema, and Valletta all registered a drop in visitors with the highest decrease occurring in the St Paul’s Bay area.  Gozo registered a slight increase of around 5.3per cent by inbound visitors.
Revenue generated for the period under review is still disappointing notwith standing the increase in occupancy registered in the five star category of hotels.  The average spend excluding the airfare on non-package tourists, has yield a 1.7 per cent increase per capita.   During the month of June, business travel dropped from 10,284 to 8,320 visitors over corresponding month of last year in all probability due to the World Cup.
The decreasing figures of inbound visitors are a negative signal for the industry and inspite of the  MTA restructuring exercise and reassurance of marketing initiatives abroad, these have not yield the desired growth todate.   MHRA  is  earnestly waiting the outcome from the tendering process underway at present under the Government scheme to attract low cost carriers to operate to the island as early as possible.    MHRA does not consider LCC as the only solution to increase numbers of visitors to the island but also every effort should be directed at marketing the island in an innovative manner, upgrade further the Malta product and create the necessary awareness for all Maltese to embrace the Branding core values of hospitality, diversity and heritage.
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About MHRA

The MHRA has been established since 1958 and today represents 70% of all hotels in Malta and 35% of all restaurants, collectively representing an investment of over Lm 500 million and employing in excess of 20,000 people. For the past 46 years the MHRA has represented the interest of hoteliers and restaurateurs on the Island acting as a lobby group to ensure that the policy decisions taken on the Island are in line with what the tourism industry needs to flourish. For more information about the MHRA visit www.mhra.org.mt or call (356) 21 318133.
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