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MHRA comments on MTA CEO resignation
The Malta Hotels and Restaurants Association is concerned about some of the statements made by outgoing MTA Chairman Romwald Lungaro Mifsud. 
In a press conference announcing his resignation the MTA Chairman announced that his mission was accomplished. Through it’s seat on the MTA board the MHRA feels that certain statements made by the outgoing chairman need to be clarified.

Of most concern is that while only a few weeks ago in a press interview the outgoing chairman mentioned that we should see growth of 45,000 visitors, during his resignation statement he said that he does not expect to see any growth in numbers this year. The MHRA is concerned that the lack of strategy within MTA leading to this situation is proving to be very detrimental to the industry and urges the authority to draw up a clear strategy for immediate implementation without further delay. The MHRA have over the past months insisted on such a strategy but as yet none has been finalised and it feels that the industry has no direction at MTA level. The MHRA further emphasised that it is only in this way, with a clear and aggressive plan, that the much needed 15 million bed nights to our islands can be achieved. 
The MHRA was also somewhat surprised by the statement that the restructuring process within the authority is complete. The MHRA questions the extent to which the restructuring process was carried out according to the original plan drawn up. The most damaging factor was that the closure of international offices, as recommended in the report, was not followed through by other recommendations in the report that would have ensured that our international sales effort, led by a strong Maltese sales force, did not suffer but on the contrary would have been made much stronger. Unfortunately this lack of follow through left a huge gap in our contact with international clients with the resulting detrimental effects on arrival figures. 

Furthermore the MHRA far from considers the branding process as being one that could be called complete. This process, which in the MHRA’s opinion has moved too slowly, has still not even reached a stage where the brand has been concluded. The MHRA agrees with the brand platform currently being used as a foundation to the launch of the brand however urges everyone involved to move much faster to bring it to fruition and to get it launched on the international market without further delay. Moreover the MHRA stresses its opinion that the Lm 500,000 allocated to launch the new brand image is not sufficient to make the necessary impact when launching the new national image. 
In conclusion the MHRA welcomes the statement made by the chairman of the MTA that he feels that the delay in the arrival of the major low cost carriers to Malta has proved to be an obstacle to achieving a better performance. The MHRA believes that although this is the first time that MTA has voiced its positive opinion on the importance of the introduction of low cost airlines it is an important statement just the same and welcomes this even though at such a late stage. The MHRA has advocated this opinion vociferously for the past two years. 
The MHRA concludes by stating that it now looks forward to an expedient process to appoint a new chairman and new CEO as originally recommended in the restructuring report.
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About MHRA
The MHRA has been established since 1958 and today represents 70% of all hotels in Malta and 35% of all restaurants, collectively representing an investment of over Lm 500 million and employing in excess of 20,000 people. For the past 46 years the MHRA has represented the interest of hoteliers and restaurateurs on the Island acting as a lobby group to ensure that the policy decisions taken on the Island are in line with what the tourism industry needs to flourish. For more information about the MHRA visit www.mhra.org.mt or call (356) 21 318133.   
